
REALTORS®
At A Glance

In February 2009, NAR mailed a 91-question survey to a random sample of 51,140 REALTORS®.  An identical 
questionnaire was also distributed to another group of 46,561 members via a web-based online survey.  A total of 8,113 
responses were received. A�er accounting for undeliverable questionnaires, the survey had an adjusted response rate of 
8.2 percent. Survey responses were weighted to be representative of state level NAR membership. Information about 
compensation, earnings, sales volume and number of transations are characteristics of calendar year 2008, while all 
other data are representative of member characteristics in early 2009.  �e following is a visual interpretation of these 
results.  It is intended for use in better understanding the REALTOR® demographic.
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REALTOR® Technology Stats

Email 93%
Laptop 90%

Cell phone 78%

Smart phone 78%

Digital Camera 27%

GPS 27%

Other 8%

Daily Technology Usage

Yes 60%

No 40%
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All data and verbiage courtesy of �e National Assocation of REALTORS® 2009 Member Pro�le.


